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Household names

The spotlight is on four outstanding brands for their vision and drive to be the consumers’ choice

Tressed for success

Fromits founding years through to the present, Yun Nam
Hair Care has developed a reputation for innovation,
ereativity, and dedication to meet changing consumer
o demands.

i Yun Nam augments its
primary brand elements
of reliability, effectiveness
and personable service with
ongoing research and de-
| wvelopment, marketing and
traindng for its hair care pro-
fessionals, Branding cam-
paigng are also animportant
part of marketing commu-
nications, and help facilitate
the promoltion of greater
brand recall.

The company aims to
be the leader in the inter-
national world of personal
grooming and lead market
trends in hair and scalp care.

Fast fact: Yun Nam Hair
(are is the first professional
hair care facility in Singa-
pore to use 100 per cent
natural herbs in its hair care
formmalas.
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Rlce to the challenge

Royal Umbrella Fragrant Rice is synonymons with top
guality rice — a staple food among Singaporeans. As the
sole distributor of Royal Umbrella in Singapore, Top-
seller is committed to delivering ex-
cellent products
to every house-
hold. This has
become a stand-
ing brand prom-
ige that congum-
ersrely uponand
ENjoV.

Through its
extensive marketing and promotional
efforts, Topseller strives to constantly educate its cus-
tomers aboul the characteristics and guality of Royal
Umbrella Fragrant Rice. [t has become a favourite for all
ages and these proactive intHatives have helped further
nurture and develop the brand's value.

Fast fact: Royal Umbrella fragrant rice is a premimwm
guality produet that nndergoes an intensive cleaning
evele and only needs to be washed once before cooking.
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Smart learning

Kumon's long term vision s that people around the
world will have the opportunity to learn with the En-
mon Method, and that each
individual will initiate
self-learning enthnsias-
Heally and make efforts
bowrards realising one's
goals.
The Kumon brand
-y is 1 set of values and
attributes that reflects
the belief resonating
throogh the Knmon
Group. Kumon
aims to foster
sound, capa-
| ble people and

.
Smooth operator |

Through the years, y
COonsumers have ;
come to recognise
Pilat and its reputa-
tion for producing |
trusted, top gual-
ity writing instru-
ments. The market-

place has benefited thus contribute
from the company's to the global
commitment of su- community
perior prodoetion, by discovering
quality-driven in- the potential of
novations, as well as each individuoal
its conbinuons crea- and developing
tivity. his ability fully.

Fast fact: The
first retractable,
cap-less fountain
pen in the world was

Fast fact: [n
Singapore, the
youngest person
who completed the Ku-

produced by Pilat. mon Mathematics pro-
gramme, which com-
prises materials up to
(7 pre-university level, is
PHOTOS: FILOT PHOTOS: upoy  Seven years old.

Source: Superbrands - An insight into many of Singapore's strongest brands (Volume V1)

More than

150,000

Satisfied
Customers
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Hand your hair worries to

YUN NAM THE ONLY WINNER

" of Hair Care Superbrand 201 3!
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Chinese herbal
formulas with

Ginseng

Exclusive Trial for New
Customers with Hair Problems

1FREE

Ginseng Hair Care Treatment

* 3x Deep Cleansing Treatments

¢ 3x Scalp Stabilising Treatments

* 3x Customised Herbalogy Treatments
* 3x Scalp Nourishing Treatments

OR

SMS: YNST, Name, NRIC to 73232 OR Call: 6363 3232

HERBALOGY HAIR CARE PACKAGE
Yvyy

Noobligation

Now only

$328.

* Limited to one purchase per customer
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